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R.I.P., Mittens!
(posted by Steven W. Baker / SteveB, Nov. 6, 2012)
“Let the auto industry go bankrupt,” indeed, Mitt! Thank you, Ohio! As for today’s articles:
NAIL ON THE HEAD,
ENOUGH SAID.
NOW GO VOTE!

“Mitt Romney’s Campaign Insults Voters” by The Washington Post Editorial Board

Nov. 2, 2012, (http://www.washingtonpost.com/opinions/mitt-romneys-election-campaign-insultsvoters/2012/11/02/69fcc1fc-2428-11e2-9313-3c7f59038d93_story.html?wprss=rss_opinions&tid=pp_widget)
Through all the flip-flops, there has been one consistency in the campaign of Republican presidential nominee Mitt
Romney: a contempt for the electorate.
How else to explain his refusal to disclose essential information? Defying recent bipartisan tradition, he failed to
release the names of his bundlers — the high rollers who collected hundreds of thousands of dollars in donations.
He never provided sufficient tax returns to show voters how he became rich.
How, other than an assumption that voters are too dim to remember what Mr. Romney has said across the years
and months, to account for his breathtaking ideological shifts? He was a friend of immigrants, then a scourge of
immigrants, then again a friend. He was a Kissingerian foreign policy realist, then a McCain-like hawk, then a
purveyor of peace. He pioneered Obamacare, he detested Obamacare, then he found elements in it to cherish.
Assault weapons were bad, then good. Abortion was okay, then bad. Climate change was an urgent problem; then,
not so much. Hurricane cleanup was a job for the states, until it was once again a job for the feds.
The same presumption of gullibility has infused his misleading commercials (see: Jeep jobs to China) and his refusal
to lay out an agenda. Mr. Romney promised to replace the Affordable Care Act but never said with what. He
promised an alternative to President Obama’s lifeline to young, undocumented immigrants but never deigned to
describe it.
And then there has been his chronic, baldly dishonest defense of mathematically impossible budget proposals. He
promised to cut income tax rates without exploding the deficit or tilting the tax code toward the rich — but he
refused to say how he could bring that off. When challenged, he cited “studies” that he maintained proved him
right. But the studies were a mix of rhetoric, unrealistic growth projections and more serious economics that
actually proved him wrong.
This last is important — maybe the crux of the next four years. History has shown that it’s a lot easier to cut taxes
than to reduce spending. Republican Presidents Ronald Reagan and George W. Bush promised to do both, managed
to do only the first and (with plenty of help from Congress) greatly increased the national debt.
Now Mr. Romney promises to reduce income tax rates by one-fifth — for the rich, that means from 35 percent to 28
percent — and to raise defense spending while balancing the budget. To do so, he would reduce other spending —
unspecified — and take away deductions — unspecified. One of the studies he cited, by Harvard economist Martin
Feldstein, said Mr. Romney could make the tax math work by depriving every household earning $100,000 or more
of all of its charitable deductions, mortgage-interest deductions and deductions for state and local income taxes.
Does Mr. Romney favor ending those popular tax breaks? He won’t say. But he did take issue with Mr. Feldstein’s
definition of the middle class: Mr. Romney said he would protect households earning $250,000 or less. In which
case the Feldstein study did not vindicate the Romney arithmetic — it refuted it. Yet the candidate has continued to
cite the study.
Within limits, all candidates say and do what they have to say and do to win. Mr. Obama also has dodged serious
interviews and news conferences. He has offered few specifics for a second-term agenda. He, too, aired
commercials that distorted his opponent’s statements.
But Mr. Obama has a record; voters know his priorities. His budget plan is inadequate, but it wouldn’t make things
worse.
Mr. Romney, by contrast, seems to be betting that voters have no memories, poor arithmetic skills and a general
inability to look behind the curtain. We hope the results Tuesday prove him wrong.
[I don’t think I have ever read such a scathing editorial condemning a leading politician. Amazing, yet completely
true! Exactly what a liar deserves! The article below details the reasons why we won’t have Mitt to kick around

anymore. And the author doesn’t even mention one of Mitt’s hugest gaffes—the infamous, candidate-killing, elitist,
surreptitious “47%” video! Oh, the many errors! LOL! –SteveB]
“R.I.P., Mitt Romney” by Robert Shrum, The Daily Beast
Nov. 2, 2012, (http://www.thedailybeast.com/articles/2012/11/02/r-i-p-mitt-romney.html)
Mitt made multiple mistakes that will lead to his defeat on Tuesday. Some of them date all the way back to 2008.)
The campaign has come down to a race between Mitt’s media and Mitt’s mistakes—and the mistakes are winning.
Republican presidential candidate, former Massachusetts Gov. Mitt Romney sits aboard his campaign plane on
November 2, 2012 en route to Milwaukee, Wisconsin. (Justin Sullivan / Getty Images)
We have now crossed the billion dollar mark in ad purchases. In Ohio alone, the two sides, Super PACs and all, are
spending $30 million in the closing week—and in the battleground states overall, Romney forces are outspending
Obama by $30 million.
But the contest is not as unbalanced as the numbers. The Obama money goes further because more of the total
buy has been placed by the campaign itself, which by law pays less for television time than outside groups.
Obama’s strategists also got more for less than the Romney enterprise by buying well in advance, when the socalled lowest unit rate was lower. In any event, the airwaves in the swing states are saturated. The Thursday
before the election, the noon news on the CBS station in Columbus, Ohio, featured 22 political spots one after
another. A lot of it, perhaps most of it, is so much electoral wallpaper.
What matters more is what happened months or even years ago, when Mitt Romney inflicted serial damage on
himself that can’t be wiped away by a last-minute ad barrage or a barnstorming tour through the final hours.
Go all the way back to Nov. 18, 2008, when Romney wrote that op-ed in The New York Times headlined: “Let
Detroit Go Bankrupt.” Few pieces have had as long or relevant a political life. Michigan, Mitt’s original home state,
and Ohio, home to 850,000 auto industry-related jobs, have proved stubbornly resistant to a Republican nominee
who seems so conspicuously hostile to their livelihoods. If the President carries both states, Romney’s prospects
next Tuesday look about as promising as the Edsel’s in the 1950s. For those too young to remember it, the car was
a landmark flop. Wikipedia offers a commonly accepted explanation: it was “a supreme example of the corporate
culture’s failure to understand American consumers.”
Romney’s op-ed was a supreme example of a corporate guy’s failure to understand American voters. He can quibble
that he favored “a managed bankruptcy”—without the use of federal funds. The Obama campaign—and most
experts—respond that in the depth of the financial crisis, there was no private capital available to keep the auto
companies in business while they were reorganized. That’s true, but almost beside the point. What’s indelible,
immediately apprehensible, persistently top-of-mind is the headline itself. Romney could have claimed he didn’t
write it; he didn’t. He could have argued it wasn’t what he meant. Instead, he doubled down, telling an interviewer:
“That’s exactly what I said—the headline you read—‘Let Detroit Go Bankrupt.’”
In a last-ditch attempt to crack Ohio and Michigan, Romney has now resorted to advertising an outright lie—that
Chrysler’s Jeep division will soon move its jobs from the United States to China. The media has debunked the
fiction, which was borrowed from the fantasy precincts of the rightwing blogs. The Detroit press called it “false” in a
news story— not just on the editorial page. TV stations have scorned the Romney spot—at times, pre-emptively
refuting it just before it airs. When Bozo the Trump tweeted the lie, a Chrysler Vice President swiftly tweeted back:
“You are full of shit.” The Obama response ad was easy to make, entirely believable—and of course, showed a
grimly grinning Romney letting Detroit go bankrupt. Maybe he’s created a new watchword and a warning for
Presidential politics: Would that mine opponent would write an op-ed.
Now fast forward nearly four years to last summer in a second, probably fateful Mitt mistake. It fits with the first
one—and reinforces the narrative of an out-of-touch, plutocratic candidate who doesn’t care about working families

or the middle class. Romney let the Obama campaign pummel and define him as the profiteering-job destroyer from
Bain. Eighteen years after this attack shattered his Senate bid against Ted Kennedy, you would think Mitt had an
answer other than nostrums about “free-enterprise.” The fact that he didn’t offer one suggests that there isn’t a
convincing one. When he was asked on CBS, he simply brushed the question aside: the President is “grasping at
any straw he can find.”
If the Obama of the second debate had showed up to the first, the election would have been over.
After a summer of dithering, the Romney campaign fled to the relatively contentless website,
www.sterlingbusinesscareer.com, defending his tenure at Bain. This is an inexplicable case of lame and latter-day
rather than rapid response. According to Politico, the site has attracted “far fewer than the number of eyeballs as
the Bain attacks on the airwaves.” Ceding the ground here left Romney’s favorable-unfavorable rates upside down
with swing voters from Las Vegas to Toledo— and left him with a steep hill to climb. Even as he made progress,
which he finally did, he has been struggling to erase the deficit.
The struggle intensified when he selected Paul Ryan as his running mate instead of the safer, Ohio-friendly Senator
Rob Portman—the choice of most of Romney’s advisers. Ryan, who has proposed to replace Medicare with
Vouchercare, instantly threatened the nominee’s margin with seniors, who are essential to assembling a barely
sufficient GOP coalition. Some Republicans rejoice that their vulnerability here has been blunted by charging—
falsely by the way—that Obamacare cut more than $700 billion from Medicare (the cuts were in excessive payments
to entities like insurance companies.) But the GOP campaign has had to spend time and millions of dollars on this—
and the hard evidence suggests that for them the battle is being lost. The latest Democracy Corps survey reports:
“[On] Medicare … Obama [is] trusted by 14 points over Romney in the states where the issue has been contested in
advertising from both sides.”
If the Republicans lose Florida—and when Obama holds on to senior-rich Pennsylvania, Mitt’s last, least hope—put it
down to the Ryan mistake. The choice didn’t even achieve one effect its champions insistently predicted— that it
would energize the Sanfordized Romney. Instead of Romney being Ryanized, Ryan has been Romneyized. He’s
become a bland non-presence—which, given the sharp edge of his views, may be the better part of rightwing valor.
Then came other big mistakes, interrupted by one notable success.
The convention, which was supposed to introduce and humanize the Republican nominee on its last night, morphed
into a Saturday Night Live skit. It was an elementary failure of event planning to let an unscripted Clint Eastwood
conduct a farcical debate with an empty chair- and then to push real-people testimonials to Romney’s character out
of prime time so Florida Sen. Marco Rubio could talk more about himself than Mitt. There was no bounce—and a
marked decline for the Republican nominee after a bravura Democratic Convention a week later in Charlotte.
If the Obama of the second debate had showed up to the first, the election would have been over then and there.
But he didn’t; it was his mistake and Romney’s singular moment. But the Republican seemed to have no coherent
plan for his second and third encounters with the President other than insisting that the race was simply a
referendum: If you’re kind of dissatisfied with the economy, give me a try; after all, I am in the midst of a moderate
makeover. This typifies the pervasive error of the Romney strategy. The Obama forces cast the election as a choice:
who’s on your side—on tax fairness, on fighting for the middle class, on equality for women and all Americans, on
decency towards immigrants? The President vigorously prosecuted his case in the last two debates- and Romney
ended up on the wrong side on choice after choice.
I had predicted that Mitt could win the first debate—and he clearly did. But I argued that this would not change the
structure of the race unless Obama stumbled again—and he didn’t. The Romney “momentum,” which was less than
it was cracked up to be, has long since stopped for all but the delusional and disingenuous Dick Morris, the turncoat
Clinton adviser who laughably foresees a Romney “landslide.” I guess this is what Rupert Murdoch pays him for; at
least, Morris could have gotten the electoral votes right for the states he mentioned. Karl Rove, now also of Fox,
has offered up more modulated happy-talk. But as Romney desperately reaches for Pennsylvania and Minnesota,
virtually no one believes the spin—apparently not even Newt Gingrich, whose blog slipped up and posted a
prediction that “Obama is going to win.”

Romney’s colossal mistake on Libya in the second debate also prepared the way for the real October surprise, the
bromance between the President and New Jersey Gov. Chris Christie. Mitt was slapped down for politicizing Libya in
that debate—and reproved by moderator Candy Crowley for being outright wrong on whether Obama had called the
attack an “act of terror.” The GOP nominee refused to venture back into the controversy the next time the two
candidates met. He had disabled himself; despite the fevered advice of the neocons, and the relentless conspiracymongering of the embittered John McCain, Romney was quiescent. And the real issue at stake wasn’t just foreign
policy, where Obama is far ahead, but ultimately the quality and character of his Presidential leadership. The
response to Hurricane Sandy was the sequel— and the President’s most powerful and persistent validator was
Romney’s convention keynoter, Chris Christie. He showered praise on Obama as “wonderful”—and added: “If you
think right now I give a damn about presidential politics, then you don’t know me.”
I think I know who’s going to win when I hear the bloviating Rush Limbaugh denounces Christie as “a Greek
column” for Obama’s reelection. And you can measure the desperation of the Romney Campaign not only in his
sudden apparition in Pennsylvania—if he can’t make it in Ohio, he has to try somewhere else—but in the racebaiting of the bumptious John Sununu, Romney’s co-chair, who attributed Colin Powell’s endorsement of the
President to the fact that they’re both African-Americans.
Whether this was intentional or a mistake, it was plainly shameful. And as I have argued before, it was a mistake
for Mitt’s strategists to invest so much in the wallpaper of late advertising while neglecting field organization—where
Obama has a deep-rooted and potentially decisive edge.
Finally, Romney made some unavoidable mistakes embedded in the DNA of today’s GOP. He assumed, correctly,
that in the primaries he had to pander on social issues to the religious right— and on immigration to a party that
has become the modern incarnation of nativism. He can plead in mitigation that he had no choice—and if that is so,
look for another Republican defeat in 2016. On Nov. 7, Romney may be asking himself: What does it profit a Mitt to
gain a nomination and lose his chance to make history in the White House?
Still, the fault is not just in his party but in himself. The Romney campaign has been a trail of missteps—and the
Obama managers masterfully took advantage of this and took control of the race. So let’s thank Mitt for making his
own mistakes. As we may have noticed, he’s very good at it. Romney — R.I.P.
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This is excellent. I'm going to forward it to the world. :-)
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“Election's Biggest Corporate Donor an Enigma with $5.3 Million in Contributions” by Michael Beckel and Reity
O’Brien, The Center for Public Integrity/NBC News
Nov. 5, 2012, (http://openchannel.nbcnews.com/_news/2012/11/05/14928532-elections-biggest-corporate-donoran-enigma-with-53-million-in-contributions?lite)
The biggest corporate contributor in the 2012 election so far doesn’t appear to make anything — other than very
large contributions to a conservative super PAC.
Specialty Group Inc., of Knoxville, Tenn., donated nearly $5.3 million between Oct. 1 and Oct. 11 to FreedomWorks
for America, which is affiliated with former GOP House Majority Leader Dick Armey.
FreedomWorks’ super PAC has spent more than $19 million on political advertising, including $1.7 million on Oct. 29
opposing Tammy Duckworth, a Democrat running for Congress in Illinois against Tea Party favorite Joe Walsh, a
first-term incumbent.
The buy was more than four times greater than the group’s previous largest single expenditure.
Specialty was formed only a month ago. Its “principal office” is a private home in Knoxville. It has no website. And
the only name associated with it is that of its registered agent, a lawyer whose phone number, listed in a legal
directory, is disconnected.
Specialty is the biggest and most mysterious corporate donor to super PACs, but it is not unique.
A new analysis by the Center for Public Integrity and the Center for Responsive Politics shows that companies have
contributed roughly $75 million to super PACs in the 2012 election cycle.
Super PACs, which were created in the wake of the controversial U.S. Supreme Court’s Citizens United decision in
2010, can accept donations of unlimited size from corporations, unions and individuals. They spend the funds
mostly on negative advertising.
The centers’ analysis found that 85 percent of money from companies flowed to GOP-aligned groups, 11 percent
went to Democratic groups and the remainder went to organizations not aligned with either party.
Prior to Citizens United, corporate spending on candidate advertising was not allowed. The decision raised fears that
massive donations from corporate treasuries would flood the election in 2012.
In fact, the largest amounts have come from wealthy businessmen. However, about 11 percent of the $660 million
raised by all super PACs through mid-October has come from company treasuries — mostly privately held
businesses, sometimes organized as limited partnerships or limited liability companies.
High-profile donors
Yet a few high-profile companies haven’t been afraid to jump into the partisan fray.

In mid-October, oil and gas giant Chevron donated $2.5 million to a super PAC close to House Speaker John
Boehner, R-Ohio, called the Congressional Leadership Fund, which has aired a bevy of ads attacking Democratic
House candidates.
Oxbow Carbon, the energy company owned by billionaire William Koch, the lesser-known brother of conservative
industrialists David and Charles Koch, and Contran Corp., the business of Republican super donor Harold Simmons
of Texas, have both steered significant sums to the coffers of super PACs.
Oxbow Carbon has donated $4.25 million to GOP super PACs, making it the No. 2 corporate donor to super PACs,
while Contran, No. 3, has donated more than $3 million to Republican-aligned groups.
Another top corporate donor is a retirement community in central Florida known as The Villages — a Republican
stronghold where Paul Ryan held his first campaign rally the day after GOP presidential nominee Mitt Romney
named him as his running mate.
Developer H. Gary Morse created The Villages more than 50 years ago, and this election cycle, more than a dozen
companies connected to Morse and The Villages have collectively steered $1.6 million to GOP super PACs. That’s in
addition to the $450,000 that Morse and his wife, Renee, have donated from their personal funds.
Notably, Morse is also the Florida co-chairman of the Romney campaign, and during the Republican National
Convention, Morse’s Cayman Island-flagged yacht, named “Cracker Bay,” was the site of a soiree for some of
Romney’s top donors and fundraisers.
Other high-profile corporate donors include:
• The Apollo Group, a for-profit education company, which gave $75,000 to the pro-Romney Restore Our
Future and another $5,000 to JAN PAC, the super PAC of Arizona’s Republican Gov. Jan Brewer;
• Convenience store giant 7-Eleven, which donated $25,000 to Hoosiers for Jobs, a super PAC that
supported Sen. Dick Lugar, R-Ind., during his failed primary campaign;
• Hamburger chain White Castle, which gave $25,000 to the Congressional Leadership Fund;
• Defense contractor B/E Aerospace, which gave $50,000 to Restore Our Future;
• Payday lender QC Holdings, which gave $25,000 to Restore Our Future; and
• Weaver Holdings, the parent company of the Indiana-popcorn company known for its brands “Pop
Weaver” and “Trail’s End,” sold by Boy Scouts across the country, which has donated $2.4 million to
American Crossroads, the super PAC founded by GOP strategists Karl Rove and Ed Gillespie.
Only a few other Fortune 500 companies have joined Chevron, which ranks third on the elite list behind only Exxon
Mobil and Walmart, in making contributions to super PACs, and none has given as much as the energy giant.
Caesar’s Entertainment Corp., for instance, ranked by Fortune at No. 288, has given $150,000 to Majority PAC, a
group that is spending to help Democrats retain the majority in the U.S. Senate.
“Fortune 500 companies are the least likely to be the ones who will be out in front giving publicly,” said Rick Hasen,
a law professor at the University of California-Irvine. “They want to have influence over elections and elected
officials, but they don't want to alienate customers.”
By category, companies in the finance, insurance and real estate sector donated more than $15 million, “general
business sector” firms gave about $14 million and energy sector companies contributed more than $11 million,
according to the analysis.

Unions, by contrast, have donated about $60 million to super PACs, from their treasuries or political action
committees.
The top union donors include the National Education Association ($9 million), the United Auto Workers ($8.6
million) and the AFL-CIO ($6.4 million). All of these groups have spent heavily on Democratic candidates.
Money 'hiding in plain sight'
Additional corporate money may be flowing through politically active nonprofits that don’t disclose their funders.
“I strongly suspect that most of the corporate money is hiding in plain sight in trade associations like the U.S.
Chamber of Commerce,” said Ciara Torres-Spelliscy, a professor at the Stetson University College of Law.
For its part, the Chamber — which collects dues from companies such as Aetna, Chevron, Dow Chemical and
Microsoft — has reported spending more than $35 million on political ads, which have overwhelmingly favored
Republican politicians.
Facts about Specialty Group Inc. are scant.
Records filed with the Tennessee Secretary of State’s office show it registered on Sept. 26, listing 61-year-old
attorney William S. Rose, Jr., as its agent. Rose’s $634,000 home — about a 30-minute drive from downtown
Knoxville — is listed as its “principal office.”
Yet the company’s money has made a huge impact.
After the cash infusion from Specialty, FreedomWorks produced numerous advertisements, including one that blasts
Duckworth as a crony of former Illinois Gov. Rod Blagojevich, who was impeached and sentenced to 14 years in
federal prison following a corruption scandal.
Duckworth is a double amputee and Iraq War veteran. She headed Illinois’ Department of Veteran Affairs and later
served in President Barack Obama’s U.S. Department of Veterans Affairs.
FreedomWorks’ new ad features grainy footage of Duckworth and audio of her saying, “Gov. Blagojevich has
charged me with the mission of taking care of my buddies, and that is what I’m doing.” But it leaves out the fact
that when she said “buddies,” she was referring to other veterans and members of the military.
FreedomWorks for America treasurer and legal counsel Ryan Hecker says the organization only supports candidates
who are “ethically right.”
Anton Becker, Duckworth's campaign press secretary, says it’s conservative outside groups who are peddling "lies."
When asked for details about Specialty Group and the source of its contributions, Hecker expressed ignorance, and
doubted that voters care about where the money came from.
“We are in compliance with the law, and we are doing what we can to report to the Federal Election Commission,”
he said. “If there’s an issue with Specialty, it’s their issue. It’s not our issue.”
(Andrea Fuller of the Center for Public Integrity contributed to this report. This story is a collaboration between the
Center for Public Integrity and the Center for Responsive Politics.)
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Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to MarthaH, above)

Neither candidate has said much, if anything, about campaign finance reform, but it's a huge issue. If we don't
have some laws with teeth that bite, American is going to be up for sale to the highest contributor. It may be there

already. I'm so disgusted with politics, politicians, and the ENDLESS coverage of the campaign, I could spit. Did
you all see Mitch McConnell and Harry Reid on “60 Minutes” last night? Two grey-faced, mush-mouthed, blame
shifters, and weasels side by side. What a picture. I hear a lot against Nancy Pelosi around here, but I think she
just might be our salvation. She nailed it on “The Daily Show” last week.
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SteveB

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Pam, above)

In most of the world, any election is about two months, tops! I’m completely sick of the process myself.
All it would take is a simple law to fix the marathon. I guess Michele Bachmann has been running since her
reelection! Imagine!
True election form, true campaign finance reform will be a tough nut. But it would help to limit the debacle to just
two months!
But, regardless of who gets elected, I don’t see much prospect for progress on any of our many huge problems.
Fortunately, the cookie/salteña/ice cream business is starting to take off…
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SteveG

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to all, above)

Make you proud of the Supreme Court?
Make you proud of our political system?
Election of the best candidates for the American people?
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Pam

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to SteveG, above)

It's a disgrace and an embarrassment. I really believed America was better than this. I recently heard a piece on
TV about China and how corrupt their government is. It sickens me to think that we might be no better than they.
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SteveG

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Pam, above)

If we buy the candidates, they sign pledges not to do certain things if elected (not raise taxes), then our elected
officials are bought and paid for before they take an oath to serve people – which means they do not serve the
people,, they serve the sugar daddy.
On Wednesday or so we will know who/whom we have bought and then the question will be how much did the
American people pay.
“60 Minutes” interview with Harry and Mitch was a joke – that is what I get for high expectations.
If it were not for granddaughters I would be trying really hard to sell Snicker Doodles – oh yeah, made some
yesterday – good cookies.
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SteveB

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to SteveG, above)

Steve, great to hear from you! I thought maybe you got lost on your return trip from Indiana…
We are the USC…the United States of Corruption!
They are a good cookie! Very old-fashioned too! There’s a job for you here anytime.
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SteveG

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to SteveB, above)

Wyoming was rough – snow the first half and brown outs on the windshield when people passed – cleared the
windshield in time once to miss a car sliding sideways by about 10 feet. Second half of Wyoming was dense fog –
just follow the taillights – only about 2 car length of vision.

20121105-10

13:13

Pam

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to SteveG, above)

I remember making snickerdoodles in 8th grade Home Ec. They were my favorites, followed closely by peanut
butter.
One of my former students has an autistic son; he must be about 8 or 9 by now. She posted on FB that if Romney
wins, she and her husband may move to England, which is where her husband is from. They'd have better access
to support and services for their son there than here under the Romney/Ryan "plan." I wonder if you described the
health care systems of Germany, France, Sweden, Norway, Canada, even England, and asked an individual
American to choose where he'd prefer to live with what they'd say. The worst thing about our democracy is that
most people are so stupid. Can you tell I've about had it?!

20121105-16

16:12

SteveB

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Pam, above)

I actually enjoy it when you’ve “about had it”, Pam.
But I share your frustration and worry! I hope you get some sleep the next two nights.
I’m tossing and turning already!
Good luck to us all! (except you-know-who)

20121105-11

13:22

Art

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Pam, above)

Need to go rescue another dog but in some ways this election is the coming together of the perfect political storm.
No one in their right mind with an ounce of intelligence could support the Romney Republican position. It simply
makes no sense. Cut taxes, increase Defense spending (which is the vast lion's share of discretionary spending,
and "trust me" on the deficit. Absolutely insane.
But what we have is a huge rise in something we thought had gone away - racism. Couple that with religious
fanaticism and the other candidate having black skin, and we have the race razor close. It is, as Pam says, fueled
by outright stupidity. Just listen to some of the interviews with tea baggers and the stupidity is just amazing. You
try not to say it publicly but there it is.

Vote!
PS: I forgot to add the huge influx of corporate money to buy the election. Over a $1B spent on this election.
Why? What do they plan to gain?

20121105-12
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Pam

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Art, above)

It's obscene. We should hang our heads in shame. I saw the end of Judgment at Nuremburg on TV over the
weekend. What a powerful movie that is! The part I saw was about how ordinary, decent citizens could allow such
monstrosities to occur. Burt Lancaster, if you recall, explains that he didn't think the madness would last, that it
would never go to the extremes it did, and that he wasn't able, as an individual, to change things. I hear all of us
ranting and raving about what's going on in our country, and I feel like a helpless German in 1938, who saw what
was coming, tried to warn others, and failed utterly. I tell myself things couldn't really become as bad as I fear, but
what if they can?
And Art, you are right about racism. It's sickening.
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SteveB

Re: “Election's Biggest Corporate Donor an Enigma with $5.3 Million in
Contributions” (reply to Art, above)

I think I read over $1 billion on each presidential candidate alone…
20121105-04

09:34

MarthaH

“Election Day: Five Important Questions That Remain”

The PS questions, a reminder:
“Election Day: Five Important Questions That Remain” by Chris Cillizza, The Washington Post
Nov. 4, 2012, (http://www.washingtonpost.com/politics/decision2012/five-important-questions-that-remain-fortuesdays-election/2012/11/04/8e830e06-268e-11e2-9972-71bf64ea091c_story.html)

In just over two days we will (probably) know the identity of the man who will be president of the United States for
the next four years.
Even though the end of this long, strange trip is nearly here, questions remain about the size and shape of the
electorate, the true swing-state battlefield on which President Obama and former Massachusetts governor Mitt
Romney will fight over these next two days, and the factors that will ultimately push the sliver of undecided voters
to make up their minds.
We lay out five of the most pressing questions:
1. Enthusiasm or organization?
Most polls suggest that Republican voters are more amped to vote in this election than are Democrats.
According to Washington Post-ABC News tracking-poll data, 80 percent of Republican adults are registered
to vote and are absolutely certain to vote or have already voted, compared with 70 percent of Democratic
adults. But even the most loyal Romney allies acknowledge privately that the ground operation Obama has
built over the past six years — and honed over the past four — is superior to what the Republican
presidential nominee has been able to put together since emerging as his party’s pick in April. What
Tuesday will prove is what matters more: an enthusiasm advantage or an organizational edge. Conventional
wisdom dictates that either could boost a candidate’s showing by a point or two. But if enthusiasm is
working for Romney and organization is working for Obama, do they offset each other and turn this
question into a push? And if organization and enthusiasm cancel each other out, then who wins?
2. Is the playing field expanding?
In the last 10 days of the campaign, Romney and his allies have made investments of time and money in
Pennsylvania, Michigan and Minnesota amid polling that suggests all three are single-digit contests.
(Pennsylvania appears to be the closest, while Michigan still looks like a long-ish shot.) Romney staged a
rally in Pennsylvania on Sunday — his first of the general-election campaign — and his campaign is
spending nearly $2 million on TV ads in the Keystone State in the final week. But Pennsylvania has proved
to be a Republican trap in recent presidential elections — GOP candidates have been able to earn 48
percent but never 50 percent plus one. (The last Republican to win Pennsylvania was George H.W. Bush in
1988; in the five elections since then, Republican nominees have averaged 43 percent of the vote.) Without

Pennsylvania, Romney faces a narrow path to 270 electoral votes — he all but has to win Florida, North
Carolina, Virginia and Ohio. A win in Pennsylvania broadens that path considerably.
3. Where do independents end up?
The story of the past several elections has been the wide swings among independent voters. In 2004,
George W. Bush (R) lost independents by one point to Sen. John Kerry (D-Mass.). Four years later, Obama
carried unaffiliated voters by eight points over Sen. John McCain (R-Ariz.). (The independent swings have
been even more pronounced in midterm elections; in 2006, independents voted for Democratic candidates
by 18 points but four years later went for Republican candidates by 19 points.) In Post-ABC tracking polls
over the past 10 days, Obama has regularly trailed Romney among independents by double digits. But in
Saturday’s tracking, the incumbent had pulled into a tie with these voters. If independents do move to
Obama in the race’s final hours, expect much focus to fall on Hurricane Sandy and Obama’s handling of the
disaster. Independents love the idea of politicians working together to solve problems, and Obama’s trip to
New Jersey to tour the devastation with Republican Gov. Chris Christie could have moved some unaffiliated
voters to his side.
4. Will young people support Obama again?
And in what numbers? One of the biggest myths of the 2008 election was that Obama drastically increased
the number of 18-to-29-year-olds who voted. In 2004, 18-to-29-year-olds constituted 17 percent of the
electorate. They made up 18 percent of it in 2008. The difference? Kerry won that youthful age group by
nine points nationally; Obama won it by 34 points. Given that, the key for Obama on Tuesday is not to
expand the share of the electorate that 18-to-29-year-olds make up but rather to ensure that it doesn’t dip
significantly, with the young people who vote doing so in something close to the percentages they did four
years ago. Polling suggests that enthusiasm (as measured by likelihood to vote) among 18-to-29-year-olds
has drifted off from four years ago, but the Obama campaign has placed a giant bet on being able to
motivate and turn out these younger voters.
5. How big is the gender gap?
Democrats have spent lots of time in this election driving a narrative that Republicans are conducting a “war
on women,” pointing to some of the policies espoused by GOP candidates on contraception and abortion —
not to mention decidedly impolitic comments made by Senate candidates in Missouri and Indiana on rape.
But national polling suggests that Romney is trailing Obama by mid- to high single digits among women — a
margin that would rank among the smallest gender gaps in modern presidential history if it holds. McCain
lost women by 13 points in 2008, George W. Bush lost them by 11 points in 2000, and Bob Dole lost the
female vote by a whopping 16 points in 1996. Democrats insist — and some polling data confirm — that
Romney is having more trouble among female voters in targeted swing states where the Obama ad
onslaught on Romney’s record has been focused.
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MarthaH

Quotes: Political

http://www.brainyquote.com/quotes/topics/topic_politics.html#EbJx7hhai5XZT4zO.03
“Tons of great quotes here.” —SteveB
“Let us not seek the Republican answer or the Democratic answer, but the right answer. Let us not seek to fix the
blame for the past. Let us accept our own responsibility for the future.” —John F. Kennedy
“The modern conservative is engaged in one of man's oldest exercises in moral philosophy; that is, the search for a
superior moral justification for selfishness.” —John Kenneth Galbraith
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GaryF

Photo: Trust Me, I’m an Engineer… #1

D.I.Y. gone mad!
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15:26 Ben

Photo: Today’s Poultry Lunch at Apple

No time...no time...photo is a bit dodgy on iPhone 1 'cause subject was so dark. Would have been a good
candidate for the iPhone 4s camera and an HDR (high dynamic range) image, had I had it in my pocket...
Yummy, of course, and bearably firey; it was a two-cups of water lunch.

Jerk Game Hen
20121105-15

15:50

SteveB

“Why Romney Is Unfit for the Presidency”

A true story about a snake… VOTE!
“Why Romney Is Unfit for the Presidency” by David Halperin, Huffington Post
Nov. 5, 2012, (http://www.huffingtonpost.com/davidhalperin/romney-unfit-forpresidency_b_2076214.html?utm_hp_ref=politics)
With polls opening in just a few hours, I want to say this to people who are undecided or lean Republican: Mitt
Romney is not like Ronald Reagan or the Bushes or John McCain, all of whom were driven by values, whether you
shared them or not. The charge that Romney is not a conservative or a moderate, but rather someone who will say
almost anything and change his position to compete for votes is not just a stump speech line, it is borne out by the
facts. But worse than that, the record shows that what Mitt Romney actually stands for, what he has built his career
on, are the most destructive forms of economic activity: making a quick buck for consultants and money managers
and using lobbying and campaign money to buy special breaks in Washington, while ignoring the harms done to
U.S. jobs, economic growth, the budget deficit and honest dealing.
Mitt Romney did build Bain Capital which did, especially early on, help expand some businesses. But in many cases,
Bain Capital didn't build anything. Instead, Bain was focused on making big profits for itself any way it could, and
often that meant borrowing huge sums to buy a company, laying off the workers, selling off the assets, dividing up
the cash with the company management and leaving creditors, sometimes including taxpayers, with big losses.
Remember in Wall Street when Gordon Gekko buys and loots Bluestar Airlines? That's about it.
But less well-known than the Bain saga is the fact that Mitt Romney is actively invested right now in a private equity
firm, Solamere Capital, run by his son Tagg and his campaign finance director Spencer Zwick. Solamere, which has
an investment relationship with Bain, invests in controversial industries like for-profit colleges and underground gas

fracking. Some of these businesses, far from being about free market capitalism, depend on taxpayer money and,
worse, on Washington lobbying to keep this money flowing. And a surprisingly large number of Romney's policy
proposals would blatantly benefit Solamere and big Romney donors, including proposals that undermine fiscal
responsibility, government accountability and common sense. The shameless nature of the relationship between the
Romney presidential campaign and the Romney family business was underscored in June when Solamere held an
investment conference on the same day, in the same place, as a retreat for big Romney donors. The presidency is a
public trust, not a business opportunity.
Romney's behind-closed-doors contempt for the 47 percent of people who receive federal benefits -- veterans,
seniors and others -- mirrors his winner-take-all, consequences-be-damned approach.
All the while, Romney has used special tax breaks to avoid the kind of tax rates that ordinary Americans face.
In the second debate last month, President Obama made clear why Romney's business approach is relevant to his
fitness for the White House:
Governor Romney doesn't have a five-point plan. He has a one-point plan. And that plan is to
make sure that folks at the top play by a different set of rules. That's been his philosophy in the
private sector, that's been his philosophy as governor, that's been his philosophy as a
presidential candidate. You can make a lot of money and pay lower tax rates than somebody
who makes a lot less. You can ship jobs overseas and get tax breaks for it. You can invest in a
company, bankrupt it, lay off the workers, strip away their pensions, and you still make money.
That's exactly the philosophy that we've seen in place for the last decade. That's what's been
squeezing middle class families. And we have fought back for four years to get out of that
mess.
If you think Romney is ready to transcend his questionable business practices, roll up his sleeves and work across
the aisle, consider that in his only political job, in one term as Massachusetts governor, Romney stood aloof from
legislators, not deigning to learn their names and roping off a private elevator to keep them away. Clearly he just
suffered through the degrading experience of running a state to build his resume for a White House run. His elitist
disdain for those outside his circle would surely follow him to Washington.
Whatever your political philosophy, you should consider whether a candidate with that kind of experience and
orientation should lead our nation. We have big problems to face -- in strengthening our economy and creating
jobs, in dealing with the crises caused by crumbling infrastructure and devastating weather events, in addressing
threats and opportunities overseas, and much more. I personally believe President Obama has risen to the
challenges and deserves reelection. But even if Obama is not your man, even if you think the Republican Party
deserves another shot at fixing our problems, wait until 2016. Because in 2012, the GOP has nominated a shallow
opportunist who stands for nothing but his own advancement.
20121105-19
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SteveG

Health Insurance & Voter Registration

In October we got a letter from Humana, our insurance company through Medicare, that they were discontinuing
the policy we had – now in search for coverage. Any ideas?
On August 10 I turned in my Indiana driver’s license for a Washington license. The clerk asked if I wanted to
register to vote and I replied “Yes”. Today I found out I was not registered to vote. There is more than one way
to cleanse out registered voters.
20121105-22

19:17

Pam

Re: Health Insurance & Voter Registration (reply to SteveG, above)

I don't believe this! And Romney and Obama are supposedly neck-and-neck. You could move to Mexico and live
cheaply, but then you might get caught up in a drug war. I'm so sorry, Steve. This is an outrage. You ought to
sue somebody.
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SteveG

Re: Health Insurance & Voter Registration (reply to Pam, above)

I did email a current Washington senator up for re-election about the insurance – did that Saturday – haven’t heard
a word and doubt that I do. Washington will go democratic for Obama, so my vote is not really lost, but it is
frustrating and ultimately only my word that it happened that way.
Did meet Pablo Gonzales from Zillah, WA. Nice young man, a senior in college. Pablo is running for a state
representative seat. Cool!
20121105-21

18:46

Ben

“Shit My Students Write”

As a former teacher…
... you may enjoy some of the gems in here. They aren't ALL knee-slappers or incredibly obtuse, but there ARE
some gems:
http://shitmystudentswrite.tumblr.com/.
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SteveG

Did Aristotle get it wrong?

Quote: Aristotle on the Power of the Poor / Vote!
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Art

Re: Aristotle on the Power of the Poor (reply to SteveG, above)

21:34

Pam

Re: Aristotle on the Power of the Poor (reply to SteveG, above)

Quite likely!
20121105-27

It would seem so.
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Graphic: “Takers”
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“Will Election Day Be a 'Perfect Storm’? Four Nightmare Scenarios for What
Could Go Wrong”

“Will Election Day Be a 'Perfect Storm'? Four Nightmare Scenarios for What Could Go Wrong” by Michael Isikoff,
NBC News
Nov. 5, 2012, (http://nbcpolitics.nbcnews.com/_news/2012/11/04/14923543-will-election-day-be-a-perfect-stormfour-nightmare-scenarios-for-what-could-go-wrong?lite)
With more than 90 million Americans expected to cast their ballots on Tuesday, election officials across the country
are bracing for what some fear will be a “perfect storm” of Election Day problems that could result in tense
confrontations at polling stations and a rush to the courthouse to file legal challenges.
The list of actual and potential problems is unusually long this year, ranging from concerns about machine failures
to confusion over new rules governing voter ID and provisional ballots.
Another big wild card: the impact of groups such as “True the Vote,” a Tea Party off-shoot, that is vowing to swarm
polling places with an army of hundreds of thousands of “citizen” poll watchers to look for fraud and challenge
ineligible voters.
It’s a threat that civil rights groups are vowing to fight with their own rival armies of poll watchers -- to “monitor the
monitors,” says one activist.
“Our election system has probably never been under as much strain as it is right now -- anything that can go
wrong, probably will go wrong,” said Victoria Bassetti, a former Senate Judiciary Committee counsel and the author
of the new book, Electoral Dysfunction: A Survival Manual for American Voters.
Bassetti notes that the camps backing both President Barack Obama and Republican nominee Mitt Romney have
“pre-positioned their legal assets” by deploying thousands of volunteer lawyers to battleground states in order to
challenge decisions by election supervisors, in court if necessary.
In Florida, the litigation is already heating up. On Sunday, the Florida Democratic Party filed emergency lawsuits to
extend early voting -- challenging GOP governor Rick Scott’s refusal to do so -- after some voters were stuck in lines
for up to six hours trying to meet Saturday’s deadline for early ballots. When the Miami Dade election office
reopened to allow in-person absentee balloting, and then temporarily shut it down, frustrated voters started
shouting, “Let Us Vote! Let Us Vote!”, stirred up by a man wearing an Obama campaign tee shirt.
It could be a preview of what happens Tuesday. “We can expect lots of yelling and screaming- and lawsuits,” said
Bassetti.
The upshot is that, if the voting is as close as some (but not all) polls suggest, the winner of the presidential
election may not be known for days, if not weeks, after Election Day. “We’re going to be in sudden death
overtime,” predicts John Fund, a former Wall Street Journal editorial writer and the co-author of “Who’s Counting:
How Fraudsters and Bureaucrats Put Your Vote at Risk.”
To be sure, disputes about voting are hardly new -- and some of the potential problems most frequently cited by
advocates on both sides of the political fence could prove to be overblown.
But experts interviewed by NBC News identified a number of so-called “nightmare scenarios” that could complicate
the counting of returns on Tuesday.
Here’s a look at four of those scenarios:
1. The national vote count for president is thrown into doubt because of the impact of Hurricane Sandy.

The devastation wrought by Hurricane Sandy in the Northeast appears likely to hold down vote totals in the
region. In New Jersey, hundreds of polling stations may be without power -- late last week nearly half of the
240 locations in Hudson County were out of commission and officials are scrambling to find alternatives.
On Saturday, Gov. Chris Christie’s administration announced that it will allow voters to download ballots off
a state Website and return them by e-mail -- a system that some experts have warned could lead to
tampering by hackers. (A voting group called the Verified Voting Foundation has repeatedly warned about
the security risks from Internet voting.)
On Thursday, the state’s lieutenant governor, Kim Guardagno, said the state will deploy Defense
Department trucks with “Vote Here” signs, protected by National Guard members. But that plan prompted
concerns among some Democrats that military trucks could intimidate voters, especially in minority
neighborhoods, and there were signs over the weekend that officials may be backing away from it.
“Obviously, this is uncharted water for us -- getting hit with this at this late date just before a huge
election,” said Michael Harper, the clerk of elections in New Jersey’s Hudson County, during a tour of
damaged and flooded polling stations on Saturday.
While the hardest hit states like New Jersey, New York, and Connecticut are all considered reliably
Democratic and safely in the Obama column, the aftermath of the hurricane could affect the president’s
total national vote counts -- and raise questions about his mandate or even legitimacy if he loses the
popular vote but wins the Electoral College (just as some Democrats questioned President George W. Bush’s
legitimacy after he lost the popular vote in 2000.)
2. A large number of provisional ballots makes the Electoral College winner impossible to determine on election
night.
The situation appears most acute in Ohio, a crucial battleground, where some experts have warned about a
counting disaster stemming from what are expected to be as many as 200,000 provisional ballots.
The background: in an effort to impose uniformity, GOP Secretary of State Jon Husted over the summer
directed that absentee ballot applications be mailed out to all of the state’s 6.9 million registered voters -regardless of whether they had asked for them or not.
About 1.3 million voters filled out those applications and received absentee ballots in the mail. But as of this
weekend, 238,678 voters who got absentee ballots had not returned them. If those voters don’t return their
ballots by mail by tomorrow and try to go to the polls on Tuesday instead, they along with others whose
eligibility could be questioned or who show up at the wrong polling station, will have to cast provisional
ballots to make sure they haven’t vote twice. And under Ohio law, those ballots can’t even be counted until
Nov. 16, ten days after Election Day.
“There’s a realistic chance that we will not know which candidate won the presidential election in Ohio
because of the existence of provisional ballots, that we will be in overtime,” said Edward Foley, an election
law expert and professor of law at Ohio State University.
The issue intensified on Friday when Husted issued a new directive that puts the burden on voters, rather
than poll workers, to properly fill out a form recording what ID was presented for provisional ballots -- and
instructing election boards to throw out provisional ballots if the forms are incomplete or contain any
mistakes. The directive has triggered a last minute law suit by voting rights groups, increasing the likelihood
of disputes over the counting of provisional ballots in a pivotal battleground state.
3. Disputes over ballot printing errors, machine errors and a lack of paper trail could bog down the counting in other
battleground states.
This problem has already arisen in Florida. About 27,000 absentee ballots in Palm Beach County, Florida -famous for its “butterfly” ballots and hanging chads during the 2000 Florida recount -- can’t be read by
voting machines because of a printing error. This forced election officials last week to begin the arduous

process of hand-copying those ballots in order to feed them into the machines -- while lawyers from both
sides looked on, raising challenges.
An exasperated Susan Bucher, the county’s election supervisor, was caught on camera admonishing lawyers
over what she termed “frivolous” objections and threatening to eject them.
But questions about machine failures are far broader than that. Last week, lawyers for the Republican
National Committee wrote letters to attorneys general in six states asking for investigations after receiving
reports that some voters had complained that machines had recorded their votes for Mitt Romney as being
for Obama.
Moreover, sixteen states -- including Virginia and Pennsylvania -- rely to some extent on touch screen voting
machines that leave no paper trail that can be verified during a recount.
Two voting experts warned on Saturday “we risk catastrophe” if recounts are required in Virginia and
Pennsylvania “because most of their votes will be cast on paperless voting machines that are impossible to
recount.”
4. Legions of citizen poll watchers on both sides create confusion and even chaos at some polling stations.
“True the Vote,” the Texas-based Tea Party inspired group, has launched an aggressive national effort to
root out vote fraud, providing training videos and computer software (that contain data on property
records and death indexes) to help volunteers identify ineligible voters who show up at the polls on
Tuesday.
Hans Von Spakovsky, a former Federal Election Commissioner who serves as one of the group’s advisers,
defends the effort, telling NBC News that in a close election “any bogus vote” needs to be stopped.
“Anytime you have a close election, a small amount of fraud could make the difference.”
But voting rights groups say “True the Vote” and its affiliates threaten to intimidate legitimate voters -- a
prospect they aim to combat with their own battalions of citizen poll watchers on Tuesday.
Judith Browne Dianas, co-director of the “Advancement Project,” a civil rights group, says her organization
has lined up thousands of lawyers and poll watchers in 20 key states to look for “suspicious activity” by True
the Vote and its affiliates. “We will also be watching the poll watchers making sure they aren’t acting as
bullies,” she says.
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Graphics: Why We Can’t Let Our Newspapers Go Out of Business #11
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Anti-Obama Graphic: You’ve Been Warned #6
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Photo: Liberty Bell, Washington

http://smileysproject.blogspot.com/2010/07/liberty-bell-on-independence-day.html

—Friends of the Middle,
Steven W. Baker (SteveB), Editor/Moderator
You can subscribe to this free, no-obligation, daily Newsletter filled with lively, intelligent discussion centered on
politics and government, but ranging to anything members feel is important, interesting, or entertaining. To
subscribe, use the form on our website or blog, or simply reply to this email with “Yes” or “Start” in the Subject line,
then add our email address (below) to your Contacts or Safe list. To opt-out, reply with “No” or “Stop” in the
subject line.
Welcome to all our new members who may be here for the first time. We want to hear from YOU! To submit your
comment, you can use the form on our website or blog, or reply to this email with your two cents worth. Be sure to
sign with your desired user name.
Your email address will always be kept strictly confidential.
Feel free to forward this Newsletter to anyone you know on the Right or the Left, though your motives might be
different in each case. Regardless, PASS IT ON! Help keep your friends and acquaintances informed and thinking.
http://www.FriendsOfTheMiddle.org
FriendsOfTheMiddle@hotmail.com
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